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FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 

Satisfaction  Usefulness  of 

Information 

Procurement  Analysis  Reports  (     )  (  ) 

Market  Analysis  Reports  (    )  (  ) 

"Hotline"  Client  Inquiry  Service  (     )  (  ) 

Do  you  use  the  hotline  service?  (     )  Yes 

(     )  No 

If  no,  why  not?  ""  


Client  Conference  (     )  (  ) 


Did  you  attend  the  last  conference?     (     )  Yes 

(     )  No 

If  no,  why  not? 


"Federal  Flash"  Bulletin 
Library  Resources 
Overall  Program 


1 


INPUT 


2.    Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 
(A)  


(B) 


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(A)  


(B) 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  reports: 


(B)     Report  topics  -  timeliness  of  information: 


2 

INPUT 


(C)    Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


5.    Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
(     )  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  (     )     No  (  ) 

(B)  How  often  are  they  referenced?   

(C)  Who  uses  them  (level  of  staff)? 


3 


INPUT 


7.        Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 

No  Contact  Level  of  Expertise  Responsiveness 


Research  Staff 


Hotline  Staff 


Sales  Staff 


8.        What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,  technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


9.        Please  add  any  other  comments /ideas  you  wish  to  convey. 
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FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


(  )  Yes 
(     )  No 


Client  Conference 


Did  you  attend  the  last  conference?     (     )  Yes 

(     )  No 

If  no,  why  not?   


"Federal  Flash"  Bulletin 
Library  Resources 
Overall  Program 


Satisfaction 

(  ) 
(  ) 
(  ) 


(  ) 


(  ) 
(  ) 
(  ) 


Usefulness  of 
Information 

(  ) 
(  ) 
(  ) 


(  ) 


(  ) 

(  ) 
(  ) 


1 


INPUT 


■1- 


2.    Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 

(A)   


(B) 


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(A)   


(B) 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  reports: 


(B)     Report  topics  -  timeliness  of  information: 


2 

INPUT 


(C)     Delivery  of  reports  and  updates   (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


5.     Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(    )  Unknown 
(    )  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (     )     No  (  ) 

(B)  How  often  are  they  referenced?   

(C)  Who  uses  them  (level  of  staff)? 


3 


INPUT 


I 


Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 

No  Contact  Level  of  Expertise  Responsiveness 


Research  Staff 


Hotline  Staff 


Sales  Staff 


8.        What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,  technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


9.        Please  add  any  other  comments /ideas  you  wish  to  convey. 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  USER 


H"^  TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER:    JjJxAjU  H/jJjlTClaaj 


COMPANY:  Tv-  / 
ADDRESS:   


CATALOG.  NO. 

SIC.  CODE 

SIZE  CODE 

-   AREA  CODE 

<;ti  inY  rnnF 

DATES 

0 

0 

6 

MM  D  D  Y  Y 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

□  DISCRETE  MANUFACTURING 

□  PROCESS  MANUFACTURING 

□  TRANSPORTATION 

□  MEDICAL 

□  SERVICES 

INTERVIEWS 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT  -  FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 
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FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
^Market  Analysis  Reports      i'hu/^  Lot^iJid  "^iAtnu  cruC^, 
"Hotline"  Client  Inquiry  Service 


Satisfaction 

(ST) 
(b) 


Do  you  use  the  hotline  service? 
If  no,  why  not?   


(  >^Yes 
(     )  No 


If 


Client  Conference 


(— ) 


Did  you  attend  the  last  conference?     (    )  Yes 

(  ^  No 

If  no,  why  not?  ^  dtuyrCL  jJ^JLMJ 


"Federal  Flash"  Bulletin         fleXAjL/V^  ^nJUjJ^  oJ^ 

Library  Resources  '  J^c  ^  CUJ^ 

Overall  Program 


(3) 

( - ) 
(5) 


'^/dUUJUJll^  /Lt^p^&^xJb  .Virtues  t-fcJctU/t^ 
Oa^  auf/V^U^  JrV^-^  CcHL/^  ^yiA-XAjCLM^ . 


Usefulness  of 
Information 


(^) 
(  ) 

(S) 


(-) 


(3) 
(-) 
(5) 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 

(B)       


(c) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

,  ,  ^  CJLAJUlJ) 

(c)  ,  


Please  comment  on: 

(A)  The  quality  and  style  of  reports: 

(B)  Report  topics  -  timeliness  of  information: 


2 


INPUT 


1 


(C)     Delivery  of  reports  and  updates   (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 

 QK.  ^  


5.     Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown  ^  (^nJboxjb  /6^.^^=^^^ 

(     )  Yes  (go  to  A)  ^'0[A^l..cr%^^rialU^}^  //b  .'^*ti«)u^  JUAJLcL, 

(        No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   i^^)     No  (  ) 

(B)  How  often  are  they  referenced?  t^y^AJ^  iLhtiJ^ 

(C)  Who  uses  them  (level  of  staff)? 


3 


INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 

No  Contact  Level  of  Expertise  Responsiveness 


Research  Staff 


Hotline  Staff  ^  "-^ 

Sales  Staff  ~7Uf  A^^-^  ^^^^^^VV  -^^<-t^'-^^^^^*'-^^ 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,  technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 

^  C AjirA^J  Axfi^Leit&  rhbUxHAjj.  yyv^JuU^  -  iCoJU  


9.        Please  add  any  other  comments /ideas  you  wish  to  convey. 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  USER 


INTERVIEWER:        Sou^  h/jJiV'^ 

dCS  


i  TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
-   AREA  CODE 
STUDY  CODE 
DATES 


O 


MM  D  D  Y  Y 


COMPANY 
ADDRESS: 


CO.  TYPE: 
SALES:  


NO.  EMPL: 


INDUSTRY  □ 

□  DISCRETE  MANUFACTURING 

□  PROCESS  MANUFACTURING 

□  TRANSPORTATION 

□  MEDICAL 

□  SERVICES 

INTERVIEWS 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  wholesale 

□  other 

TITLE 


□  INSURANCE 

□  GOVERNMENT- FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


f^iAJjTL^dy  MaJujdA^  9y.&Yx^^y^A^   {l/^^ol  (7^3)        I  -  65Z  <^ 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


(-•VO  Yes 
(     )  No 


Client  Conference 


Did  you  attend  the  last  conference?     (    )  Yes 

(X)  No 

If  no,  why  not?    Tl'^       tA^jj^  ^^^^  'fhjAV   


"Federal  Flash"  Bulletin 
Library  Resources 
Overall  Program 


Satisfaction 


(^) 
(4^) 

(5) 


(-  ) 


(3) 


Usefulness  of 
Information 


(^) 

(5") 


(  ') 


(3) 
(5) 
(5) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 
(B)     Quu^^tJbSO^    Y  /^^'^^^^"^  JUSATfi^AJ-f^      ^~U<A    i^h^  L^i>J>^^  


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization.    '' ^jJ^jJ^  Xut 

(B)   


Please  comment  on: 

(A)     The  quality  and  style  of  reports: 


(B)     Report  topics  -  timeliness  of  information: 


2 


INPUT 


(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


5.     Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(  Unknown 

(      )   Yes    (go   to  A)       C&'Vu(LJL.Jjb\JiJ-  yLAK    djbU.A.Aji>-X^  yyUt-J^J-A^  - 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  (     )     No  (  ) 

(B)  How  often  are  they  referenced?  LM^lA^. 

(C)  Who  uses  them  (level  of  staff)? 


3 


INPUT 


7. 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

Research  Staff 

Hotline  Staff  ^  ^ 

Sales  Staff  ^  ^ 


What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization,     (List  specific  changes,  i.e., 
staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Please  add  any  other  comments /ideas  you  wish  to  convey. 

 -  '/l^rrLC-   .  


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  USER 


□  TELEPHONE 

□  ON-SITE 
□^AIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
-   AREA  CODE 
STUDY  CODE 
DATES 


6 

— ^ 

0  ^ 

.2/ 

^\ 
c 

MM  D  D  Y  Y 


INTERVIEWER: 


COMPANY:      /S>&a^^   6^~y7L^z^?^^y^    ^SoM/^^-^.  TYPE: 


ADDRESS: 


SALES: 


NO.  EMPL: 


industry  □ 

□  discrete  manufacturing 

□  process  manufacturing 

□  transportation 

□  MEDICAL 

□  SERVICES 

INTERVIEWS 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT  -  FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SUFvVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not? 


(  )  Yes 
iX)  No 


Client  Conference 


Did  you  attend  the  last  conference?     (    )  Yes 

i      .  (/^No 
If  no,  why  not?    J^<JLe i)/^^  


Aid  ^/nu-^ 


"Federal  Flash"  Bulletin 
Library  Resources 
Overall  Program 


.etin 


(V) 

(y) 
(  ) 


(  ) 


(  ) 


Usefulness  of 
Information 


(/) 
(/) 
(  ) 


(  ) 


(/) 
(  ) 

(-) 
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INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  reports: 


-y^  ^  

(B)     Report  topics  - 

timeliness  of  information: 

y 


2 


INPUT 


(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials;  A 
appropriate  personnel  receiving  materials)  Y 

Are  input's  analyses  and  recomm  ^da  tions  actually  applied  within  your  organization? 

(     )  Unknown 

(  H''^Yes  (go  to  A) 

(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (/-O     No  (  ) 

(B)  How  often  are  they  referenc  ed?  ijMlL 

(C)  Who  uses  them  (level  of  staff)? 


-V 
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INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

Research  Staff 
Hotline  Staff 

Sales  Staff  ^^i/-*-^  Af'-^^ 


What  changes  would  you  make  in  INPUT'S  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
Staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,  technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Please  add  any  other  comments/ideas  you  wish  to  convey. 

V  ^  (     '  f  > 

r  '  
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INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  VENDOR 

□  USER 


INTERVIEWER:     .^JMj/j  ILUaMA^ 


COMPANY: 


ADDRESS:       \a  /  ,ijJuM.^tc^ 


□^TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 

o 

<^ 

SIC.  CODE 

SIZE  CODE 

-   AREA  CODE 

c;TiinY  rnnF 

DATES 

0 

X 

/ 

6 

MM  D  D  Y  Y 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

□  DISCRETE  MANUFACTURING 

□  PROCESS  MANUFACTURING 

□  TRANSPORTATION 

□  MEDICAL 

□  services 
interviews 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT  -  FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


(       .  idijt^St^l^    ^l-^ZLXl^lt  Aa^^J^^  A^l^^^-^^^^ 


SUMMARY 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 


Satisfaction 
- 

('  ) 


(  )  Yes 
(  No 


If  no,  why  not?  lUMr^to  yQXAj^UJL-  .  PtuJU^'t 


Client  Conference 


Did  you  attend  the  last  conference?     (  "O  Yes 

•     (     )  No 

If  no,  why  not?   JIjulM-^  M>  -4J-A^rv(LL.  
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Usefulness  of 
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2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(B)   


(c) 


4.     Please  comment  on: 

(A)  The  quality  and  style  of  reports: 

(B)  Report  topics  -  timeliness  of  information: 
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(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 

(     )  Yes  (go  to  A)  ^1 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 


(A)     Are  they  used  as  references?  Yes   (     )     No  (  ) 


(B)  How  often  are  they  referenced? 

(C)  Who  uses  them  (level  of  staff)? 
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Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 


Research  Staff 

Hotline  Staff  jc 
Sales  Staff 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 

( 


Please  add  any  other  comments/ideas  you  wish  to  convey. 
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STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor  E^elephone 

□  user  □on-site 

□  MAIL 


INTERVIEWER:  lA^c^u.^^ 


COMPANY: 
ADDRESS: 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
-   AREA  CODE 
STUDY  CODE 
DATES 


CO.  TYPE: 
SALES: 
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NO.  EMPL: 


industry  □ 
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INTERVIEWS 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT- FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 
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FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


1.    Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulneaa  of 
input's  1985  Government  Program  products  and  services. 

Satisfaction 


Procurement  Analys 


is  Reports      ^/W^         ^  /f^f 


Market  Analysis  Reports  —  ^ 
"Hotline"  Client  Inquiry  Service 


(3) 
(^) 
(5) 


Usefulness  of 
Information 

(2  ) 
(3) 

(5) 


Do  you  use  the  hotline  service? 
If  no,  why  not?   


{v^  Yes 
(     )  No 


Client  Conference 


(5-) 


(^) 


Did  you  attend  the  last  conference?  (  O  Yes  j  ^^y-^*«^ 
If  no,  why  not?  


"Federal  Flash"  Bulletin 
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Overall  Program  -    ^^o^o^^af  ^^^A^J^S  <^ 
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Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A) 


(B) 


/'J^M^^    /^^^  ^S^    ^        ^Ay^  .  y^^^-  H^-^^ 


(c) 


Please  comment  on: 

(A)  The  quality  and  style  of  reports: 

(B)  Report  topics  -  timeliness  of  information: 
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(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


5.     Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
iX)  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   (»><)     No  (  ) 

(B)  How  often  are  they  referenced?  J^t^A^^^L^^  ^. 

(C)  Who  uses  them  (level  of  staff)? 
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Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Level  of  Expertise 


Responsiveness 


Research  Staff 


Hotline  Staff 


Sales  Staff 


r)^^  ^  ^^^^  ^^^^^ 

What  changes  would  you  make  in  INPUT'S  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


 ^  ■  — 


zr 


Please  add' any  other  comments /ideas  y 


ish  to  convey 
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COMPANY:  C/:wA^  uliA.  JuaPjajOUJ 
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CO.  TYPE: 
SALES: 


CATALOG. NO. 
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SIC.  CODE 

SIZE  CODE 
-   AREA  CODE 
STUDY  CODE 
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□  PROCESS  MANUFACTURING 

□  TRANSPORTATION 
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□  SERVICES 


INTERVIEWS 
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1/ 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT  -  FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports      L(uAoj^  timJlJ^Ar^l^ 
Market  Analysis  Reports  ijjfjduv^  AJvJlpoXua^ 


"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 


(  ^  Yes 
(     )  No 


If  no,  why  not? 


Client  Conference 


Did  you  attend  the  last  conference?     (    )  Yes 

(     )  No 

If  no,  why  not?   .   
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(JL-) 

(3) 
(3) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 
(B) 


(c) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A) 


(B) 


(c) 


Please  comment  on: 


(A)  ,The  quality  and  style  of  reports:  ^mX/^-o^  ,  ,^aJju>~^LA^  itjiJlk. 
lai^^'L.c  t^cl — ojtL^  '. — ;  


CB)     Report  topic's  -  timeliness  of  information:  'a 

U}(iX  0^1  fm    '^^^^    M/O'C'^    bOyu'J  u/l/Ml^\  

f'^Ai'ioJ^  ftcuoMy  >iA>uxi^  k^jLAj-c  o&'mju        /^jb-o^v^jla^  .j^j^JA^ 

-yJduo  odAJiiLdj^  hvxm^  ouvJ  A-fiM/vO.  ^  J:  (Mui^  oJamuI^  input 


(C)     Delivery  of  reports  and  updates   (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 

OK 

Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 

(    )  Unknown 

C\  )  Yes  (go  to  A) 

(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 

f lX:a^  -on/  .to  A^cjAji^^    (ru<A..<Kl£  If^L  (Hjy>^  

 ^/HAyp .  

How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  ( No   (  ) 

(B)  How  often  are  they  referenced?  ^JlA/pL^tcM^^  O^U^^  ^WMAAit 

(C)  Who  uses  them  (level  of  staff)? 
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Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 

No  Contact  Level  of  Expertise  Re s p ons ivene s s 

^  5 

Research  Staff  ' 
Hotline  Staff  ' 

Sales  Staff         ^eW^  .;.<KVt^  }  ^  V 


What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,  technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 

0  KejuL 

CotA^  {^tJjjL-v  UMsJ<ly  CO-  yt^iAlA^                   jnA-d^^j  (jityu£aJt(>v^  xdtatlaJ^ 
— —  ,  .  .  <L  

Please  add  any  other  comments /ideas  you  wish  to  convey. 

  Jf/yi^     {pjudl/    6^<00-g^   -    /'I'L.&^J  All4^vUUJif^  tA&A^  

—  C/z/M'y  kirtnA.    '-Aj^v^  -Mmv  cs^n^OMJiji^  JfdPdT 

),upur  icrul^  Juu.'-^^.  cJaxAjui  vydJv  tlwaoU^  <^  INPUT 
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STUDY  TITLE: 

TYPE  OF  INTERVIEW: 
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□  user  □on-site 

□  MAIL 


INTERVIEWER:      UXJ^yU  JirZL/v^ 


CATALOG. NO. 

d 

SIC.  CODE 

SIZE  CODE 

-   AREA  CODE 

STiinY  rnnp 
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COMPANY: 
ADDRESS: 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

□  DISCRETE  MANUFACTURING 

□  PROCESS  MANUFACTURING 

□  TRANSPORTATION 

□  MEDICAL 

□  SERVICES 

INTERVIEWS 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT  -  FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 

Market  Analysis  Reports 

"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


(  ^Yes 
(     )  No 


Client  Conference 


Did  you  attend  the  last  conference?     (     )  Yes 

(  ^  No 

If  no,  why  not?      C-MynxJuijCcL-  UA^th^  c^' 
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Satisfaction 
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(— ) 
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Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(C) 


Please  comment  on: 

(A)     The  quality  and  style  of  reports; 


(B)     Report  topics  -  timeliness  of  information: 
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(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


5.     Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
(  ^  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   ( No  (  ) 

(B)  How  often  are  they  referenced?  I'' AJt<3j-CiJLiy<Jlt^^ 

(C)  Who  uses  them  (level  of  staff)? 
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7. 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

Research  Staff 

Hotline  Staff  (-j-  S 

Sales  Staff  ^ 


8.        What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


9.        Please  add  any  other  comments /ideas  you  wish  to  convey. 
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STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


INTERVIEWER:. 

COMPANY:   
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□  VENDOR 

□  USER 


□Telephone 

□  ON-SITE 

□  MAIL 
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□  RETAIL 
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□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT  -  FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 
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Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


Client  Conference 


(  \/f  Yes 
(     )  No 


Did  you  attend  the  last  conference  ?     (  Yes 

(     )  No 

If  no,  why  not?   


Satisfaction 
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Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 
(A)  ■/nf-:C6<.,-r^'  


(B) 


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(B)   -M/q  ,  ^-t)^  .  


(c) 


Please  comment  on: 

(A)     The  quality  and  style  of  reports: 


(B)     Report  topics  -  timeliness  of  information: 


(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 

(     )  Unknown 

(     )  Yes  (go  to  A) 

(X  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  (><)     No  (  ) 

(B)  How  often  are  they  referenced?  (P^^^-d^-' 

(C)  Who  uses  them  (level  of  staff)? 
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Please  rate  (on  a  scale  of  1  -  5,  l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


Research  Staff 


Hotline  Staff 


Sales  Staff 


No  Contact 


Level  of  Expertise 


Responsiveness 


8.        What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


9.        Please  add  any  other  comments /ideas  you  wish  to  convey. 
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STUDY  TITLE: 

TYPE  OF  INTERVIEW: 
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□  USER 
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□  ON-SITE 
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SIZE  CODE 

-   AREA  CODE 

STUDY  CODE 

DATES 

0 

6 

MM  D  D  Y  Y 


CO.  TYPE: 
SALES: 
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1.    Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 

Market  Analysis  Reports       '^4ii.L'tAA'jt AJUSjuJtd-  i^Jtt, 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 


Satisfaction 

(^) 

(-  ) 

(5) 


(  Yes 
(     )  No 


If  no,  why  not? 


Client  Conference 


Did  you  attend  the  last  conference?     (     )  Yes 

(     )  No 

If  no,  why  not?   
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2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(A) 


(B) 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  reports; 


(B)     Report  topics  -  timeliness  of  information: 
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(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


5.     Are  INPUT' s  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
(     )  Yes  (go  to  A) 
(  Y)  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  (          No  (  ) 

(B)  How  often  are  they  referenced?  Bx  "  UJ-tJLkJjL^     -  cLLfUUvuJi<U 

(C)  Who  uses  them  (level  of  staff)?  {  llAA-'lt  d-U/u^^  ^ 
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Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


Research  Staff 


No  Contact  Level  of  Expertise  Responsiveness 


Hotline  Staff  ^  ^ 

Sales  Staff 

8.        What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


9.        Please  add  any  other  comments /ideas  you  wish  to  convey. 

1^J^A^  mPur  tAi-imld    kdAf^  gy^uU/uyL 
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INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  VENDOR 

□  USER 


TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER:     ,ji>/u^/j  jlAijLttU\^ 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
-   AREA  CODE 
STUDY  CODE 
DATES 


/  & 


MM  D  D  Y  Y 


COMPANY:     'kUy^^j^JL  Jm^.    L^j^A^J   CO.  TYPE: 


ADDRESS: 


SALES: 


NO.  EMPL: 


INDUSTRY  □ 

□  DISCRETE  MANUFACTURING 

□  PROCESS  MANUFACTURING 

□  TRANSPORTATION 

□  MEDICAL 

□  services 
interviews 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT  -  FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


FAjOdtut  tHoAU^         (703)  S3l  1 '12.00 


SUMMARY. 


REFERENCES 


9 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


1.     Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 

level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


Satisfaction 
3  5  '  ^ 

Nojujuy"    0-^^^    (  ) 

(^) 
C/) 

(  Yes 
(     )  No 


Client  Conference 


Did  you  attend  the  last  conference?     (    )  Yes 

(vO  No 

If  no,  why  not?   Tlf-ur  OiJJitjtm  in  


"Federal  Flash"  Bulletin  ^  ^  ...^^su,,^^^  ^ 

Library  Resources  ' 

Overall  Program      4Mjl^  Jc  aJu^    L?f^^C)  jcp  Hotr^ 


(-  ) 


(3) 


Usefulness  of 
Information 

0.5) 

(3) 

(5) 


( ') 


(3) 

(^) 

a  ^) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
■your  organizat-i^.      ruiA^(r(^6jLv<jC .  •> 

(  ^JuiVt0±  ) 

(C)  

Please  comment  on: 

(A)     The  quality  and  style  of  reports: 


(B)     Report  topics  -  timeliness  of  information; 


2 


INPUT 


(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


MK 


5.     Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
(     )  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes              No  (  ) 

(B)  How  often  are  they  referenced?  'jln^vJUXf  J(}HAJLA>  .<Ltt'd^(l/.'^[4a*Al-^  ^  U/C^-^ 

(C)  Who  uses  them  (level  of  staff)?  LP^^s] 


3 


INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Research  Staff 


Hotline  Staff 


Sales  Staff 


Level  of  Expertise 

book^  -for  ai^suj^ 


Responsiveness 

5" 


What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 

Please  add  any  other  comments /ideas  you  wish  tcr  convey. 
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CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


INTERVIEWER:  

COMPANY:  ZZ^y^ 
ADDRESS:   


□  vendor 

□  USER 


□  TELEPHONE 

□  ON-SITE 
^  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
-   AREA  CODE 
STUDY  CODE 
DATES 


/ 

/ 

-1 

/ 

in 

MM  D  D  Y  Y 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


INDUSTRY  □ 

□  DISCRETE  MANUFACTURING 

□  PROCESS  MANUFACTURING 

□  TRANSPORTATION 

□  MEDICAL 

□  SERVICES 

INTERVIEWS 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT- FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


Client  Conference 


Satisfaction 


Yes 
(     )  No 


Did  you  attend  the  last  conference?     (  ^'J^es 

(     )  No 

If  no,  why  not?  


"Federal  Flash"  Bulletin 

Library  Resources  -  Ha^  M-^  uJr2U/^*>^ 
Overall  Program 


(V) 


Usefulness  of 
Information 

(^) 


(v3  )  djttftV'-*'' 


(  ) 


(^1) 
(  ) 
C3) 


1 


INPUT 


2. 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(c)  IVp,,^ 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


h«|p^i   '     IaJ'^       u.30La.{{K.i        haft        +-ke       i  y^{arfyiaL--lt6n 

ih  'n  m'^  h  pXa.{lc'e.4in<^      P^^'i  prtit      -f'     rif^.^  1 ^   

(C)   


4.     Please  comment  on: 

(A)     The  quality  and  style  of  reports: 

^  


(B)     Report  topics  -  timeliness  of  information: 

 "^'^^y^   /iz/jj^J     /LUyrt^    '^l^  y^^y^ 
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INPUT 


1 


(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


5.     Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(    )  Unknown 
(     )  Yes  (go  to  A) 
(u-^-^o     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  No  (  ) 

(B)  How  often  are  they  referenced?         ilJo'H^  "t^n^^ 

r  — 

(C)  Who  uses  them  (level  of  staff)? 
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INPUT 


7.        Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 

No  Contact  Level  of  Expertise  Responsiveness 

Research  Staff         Y'-cr^  |ift\i/<e^ 
Hotline  Staff  v*r\y  lifnf 
Sales  Staff 


8.        What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,  technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 

 -f  i  m  li' n  ]^    \:<eii     ~        'fi'^rh/x^i  ^  


9.        Please  add  any  other  comments /ideas  you  wish  to  convey. 
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INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  USER 


□  TELEPHONE 

□  ON-SITE 

□  MAIL 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
-   AREA  CODE 
STUDY  CODE 
DATES 


MM  D  D  Y  Y 


INTERVIEWER:     ^Xnxjju  kUJjJixyyu 


COMPANY:      ^M&V^  C^-yujQMMA.  ^ShuMJUlJ 


ADDRESS: 


CO.  TYPE: 
SALES:  _ 
NO.  EMPL: 


INDUSTRY  □ 

□  DISCRETE  MANUFACTURING 

□  PROCESS  MANUFACTURING 

□  TRANSPORTATION 

□  MEDICAL 

□  SERVICES 

INTERVIEWS 


NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT- FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


'  1 
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FISSP  CUSTOMER  SATISFACTION  SURVEY 
CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 

Procurement  Analysis  Reports  (-f) 
Market  Analysis  Reports  !^iLfuivJia>  &vi        ,\Sbfl^\t  (3.S) 


"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 


(  )  Yes 
(«/)  No 


If  no,  why  not?   %o  nJLTuo^  iX 


Client  Conference 


Did  you  attend  the  last  conference?     (  Yes 

(     )  No 

If  no,  why  not?   


"Federal  Flash"  Bulletin 
Library  Resources 
Overall  Program 


■  4 


( ') 


(3) 
( -) 

(3) 


Usefulness  of 
Information 

(3) 
(  ') 


(^) 


(3) 
(-) 
(3) 


— ^_    -       '  INPUT 


t  • 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 
(B)   


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

.^yjlMJ^  (jynX^U/vi^  AA^UU^thy  (y^^.j..6Ay\AA^aStimA^  ^/^-^  jj-u  jtj   


(C) 


Please  comment  on: 

(A)  The  quality  and  style  of  reports: 

L^-v^tiuii /irtAyir^U/  jKxM/yt^  6^   P/^^S     lUAxJxJh^  .vvot  C&VUud^  ■ 

(B)  Report  topics  -  timeliness  of  information: 
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INPUT 


(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 

Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 

(     )  Unknown 

(     )  Yes  (go  to  A) 

(  y  )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  (  »^    No  (     )    7^  4jUL^lflLLm^OiCL  otAjUu 

(B)  How  often  are  they  referenced?  UK)iC.    Kj(\fil£S  CcnUuMiA\XA^  h^£il»MfJA) 

(C)  Who  uses  them  (level  of  staff)?                                        ^ ^.t.tA,OUSCl^ 
i[)i/7  6yrJb^  ^  f^lAjL\dJb  ynOLAJnttLi^  AM^tPiAx^JJj^' 
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INPUT 


7.  Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 

No  Contact  Level  of  Expertise  Responsiveness 

Research  Staff 

Hotline  Staff  ^^^iXyt^-^y-n^  3 

Sales  Staff 

8.  What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,  technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 

9.  Please  add  any  other  comments /ideas  you  wish  to  convey. 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  USER 


IS  TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWS 


COMPANY:  '^JX^H^  hUU-to-iypLC^ 
ADDRESS:     


CATALOG.  NO. 

/ 

SIC.  CODE 

SIZE  CODE 

-  AREA  CODE 

«;TiinY  rnnF 

DATES 

0 

7, 

Z 

MM  D  D  Y  Y 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


industry  □ 

□  discrete  manufacturing 

□  process  manufacturing 

□  transportation 

□  medical 

□  services 

interviews 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT  -  FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 
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FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


Client  Conference 


"Federal  Flash"  Bulletin 
Library  Resources 
Overall  Program 


Satisfaction 


(  Y)  Yes 
(    )  No 


Did  you  attend  the  last  conference?     {  >()  Yes 

(    )  No 

If  no,  why  not?  


(3) 
(3  ) 

(^) 


n ) 


(I) 
(2.) 


Usefulness  of 
Information 


(  7) 
(tf) 


(^) 


(J) 
(3) 


1 


INPUT 


Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(B) 


(C) 


Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(C)   


Please  comment  on: 

(A)     The  quality  and  style  of  reports: 

OK 


(B)     Report  topics  -  timeliness  of  information: 
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INPUT 


(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


Are  input's  analyses  and  recommendations  actually  applied  within  your  organization? 

(     )  Unknown 

(     )  Yes  (go  to  A) 

(■)()  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  ( ^)     No  (  ) 

(B)  How  often  are  they  referenced?  "^-f^  ^^Aj^^-UAA^d/u^ 

(C)  Who  uses  them  (level  of  staff)? 
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Please  rate  (on  a  scale  of  1-5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise  Responsiveness 

Research  Staff 

Hotline  Staff  f  %lJO~lijb  ^  -ji)  A       Z-  ^ 

(^tths/u      hi/id  ckiduj 

Sales  Staff  S  S" 


What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Please  add  any  other  comments /ideas  you  wish  to  convey. 
Jj\V  C&yy^l^VKjiAAJJL/  SUlAjt  {^UAj^  (?y  IAJ 


yAJUJl/vOtjctLvAa^      \1hASU  KHKU  IkHJ^ 


.^lAj^^Uyyy^  ^TUjl^iJ^  PuiaJLU^  ^cuui  ^ClZCoyU 


INPUT 


3 


9 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  USER 


-Q'telephone 

□  ON-SITE 

□  MAIL 


INTERVIEWER: 


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
-   AREA  CODE 
STUDY  CODE 
DATES 


oW\/  \^ 

r 

L 

MM  D  D  Y  Y 


COMPANY:  Q  ^  0 
ADDRESS: 


CO.  TYPE: 
SALES: 


NO.  EMPL: 


industry  □ 

□  discrete  manufacturing 

□  process  manufacturing 

□  transportation 

□  MEDICAL 

□  SERVICES 

INTERVIEWS 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT- FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY     TV  JOf/d  f^/ZAlUK      11     .  dfJx^ IrL  -^ArQyvCbiJ  ^z^,  aa s y  Ayu^pn^mrjdtlaut . 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Procurement  Analysis  Reports 
Market  Analysis  Reports 
"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


(  ^  Yes 
(     )  No 


Client  Conference 


Did  you  attend  the  last  conference?     (    )  Yes 

(  (--rNo 

If  no,  why  not?       v.-<a/HAjL.    ivcfe  J^^JU  


"Federal  Flash"  Bulletin 
Library  Resources  ' 
Overall  Program 


Satisfaction 

(5-) 
(-) 
(5) 


Usefulness  of 
Information 

(-) 


(-) 


(-) 
(^) 
(if) 


(3  ) 
I 


(-  ) 


(-) 
(^) 
(5) 


1 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 

(A)    Otkufh  ik)PUT  dbuu/^td^  o^mjxJCtt'  ujxJzk.  Uaj  .  JM^v-dM^coM^ 

(B) 


(C) 


A.     Please  comment  on: 

(A)  The  quality  and  style  of  reports:       Pf^^i>  t-ydj^ 

(B)  Report  topics  -  timeliness  of  information:  P/'^'?^ 


2 


INPUT 


(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


5.     Are  INPUT' s  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
(     )  Yes  (go  to  A) 

No     (go  to  B)  PA^S  0^  AMJLjd- 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  ( X )     No  (  ) 

(B)  How  often  are  they  referenced?  \)J hyv^'LkjU^  cq^mjL  Jiyv^y  ^            jvuyntK  XJuiAixx^^^A^ 

(C)  Who  uses  them  (level  of  staff)?  C          ^  ^  O/^&U^ 


3 


INPUT 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 

No  Contact  Level  of  Expertise  Responsiveness 
Research  Staff  " 

Hotline  Staff  ^  5" 

Sales  Staff  ^ 


8.        What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Please  add  any  other  comments/ideas  you  wish  to  convey. 


4 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  USER 


H^TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER:      AfAX^J  ii^  ^LTd^i/^ 


COMPANY:  TYl^ludbu^  WUjJxjMou 
ADDRESS:     


CO.  TYPE: 
SALES:  


CATALOG.  NO. 

1 

SIC.  CODE 

SIZE  CODE 

-   AREA  CODE 

<;TiinYmnF 

DATES 

0 

1 

1 

MM  D  D  Y  Y 


NO.  EMPL: 


industry  □ 

□  discrete  manufacturing 

□  process  manufacturing 

□  transportation 

□  MEDICAL 

□  SERVICES 

INTERVIEWS 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT  -  FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
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INPUT  s  analyses  and  recommendations  actually  applied  within  your  organization? 
)  Unknown 
(     )  Yes  (go  to  A) 
(X)  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes   C><^)     No  (  ) 

(B)  How  often  are  they  referenced?         /^fl/My  ^^^C>iL<^  ^..J^ ' 


(C)     Who  uses  them  (level  of  staff)? 


^^^zi^    ^  ^^^^^^^ 


J 
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INPUT 


7.        Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact 


Level  of  Expertise 


Responsiveness 


Research  Staff  — 


Hotline  Staff  " 


/ 


Sales  Staff  ■  ^     —  '^^^ 

What  changes  wgHld  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.)  •  -  '  — 

^/'^.M^-^      ^,.0^     ^^^^^^^   y/it^^^^^^-^t^    -  ^^i^^^^t^o^S^ 


—  — Zt 


I  ^^^^^^ 

t^<^d&^^     uyctB/i.     /Z^''tk^   y1l<^/P&-7C^  ^^>lM^-^  

3,        Please  add  any  other  comments /ideas  you  wish  to  convey.     ^      .0  —  y  ^ 


^00  ^    u^/P     u^i^^L.    y^z^^yj     yUe^f^^k^  ^A^^t:^^ 


'^CP^y(^  ^^^^Xa^ 


INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  USER 


□  TELEPHONE 

□  ON-SITE 

□  MAIL 


INTERVIEWER:^^^^^ 

COMPANY:  y/lU)  


CATALOG.  NO. 
SIC.  CODE 
SIZE  CODE 
-   AREA  CODE 
STUDY  CODE 


ADDRESS: 


CO.  TYPE:, 
SALES: 


NO.  EMPL: 


/ 

MM  D  D  Y  Y 


INDUSTRY  □ 

□  DISCRETE  MANUFACTURING 

□  PROCESS  MANUFACTURING 

□  TRANSPORTATION 

□  MEDICAL 

□  SERVICES 

INTERVIEWS 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT  -  FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY 


C 


REFERENCES 


^^^^         ^Jyo/3(c  /C.^  y^^o^^ 

FISSP  CUSTOMER  SATISFACTION  SURVEY 


CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement  Analysis  Reports     A^M^^^^^''^^^^  r7/T^ 
Market  Analysis  Reports  -^/^     '«^^^:^4«'^<-<^   ( //) 


"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


(/) 


(/)  Yes 
(    )  No 


Usefulness  of 
Information 


(/) 


Client  Conference 


Did  you  attend  the  last  conference?     («^)  Yes 

(,   )  No 

If  no,  why  not?   


(^)  ii) 


"Federal  Flash"  Bulletin 
Library  Resources 
Overall  Program 


i3) 
(  ) 


(  ) 


INPUT 


2.     Please  list  the  most  significant  benefits  of  program  use  by  your  organization. 

« 

(B)  ^/^.  ^  ^1^^  ^ 

(C)   


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  reports: 


(B)     Report  topics  -  timeliness  of  information: 


2 


INPUT 


(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials) 


5.     Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
(     )  Yes  (go  to  A) 
(/)  No    (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 


(A) 


Are  they  used  as  references? 


(C) 


(B) 


Who  uses  them  (level  of  staff)? 


How  often  are  they  referenced? 


3 


INPUT 


7.        Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 


No  Contact  Level  of  Expertise         Responsiveness  , 


Research  Staff 


Hotline  Staff 


Sales  Staff 


8.        What  changes  would  you  make  in  INPUT' s  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,   topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,  technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Please  add  any  other  comments /ideas  you  wish  to  convey. 
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INPUT 


CONFIDENTIAL 


INPUT  QUESTIONNAIRE 


STUDY  TITLE: 

TYPE  OF  INTERVIEW: 


□  vendor 

□  USER 


INTERVIEWER:  ^/^/C^a^^^'^^^ 


COMPANY: 
ADDRESS: 


□Telephone 

□  on-site 

□  MAIL 


CO.  TYPE: 
SALES: 


CATALOG.  NO. 

7- 

SIC.  CODE 

SIZE  CODE 

-   AREA  CODE 

«;ti  inY  roDF 

DATES 

0 

& 

/ 

? 

C, 

MM  D  D  Y  Y 


NO.  EMPL: 


INDUSTRY  □ 

□  DISCRETE  MANUFACTURING 

□  PROCESS  MANUFACTURING 

□  TRANSPORTATION 

□  MEDICAL 

□  SERVICES 

INTERVIEWS 

NAME 


□  UTILITIES 

□  RETAIL 

□  BANKING 

□  WHOLESALE 

□  OTHER 

TITLE 


□  INSURANCE 

□  GOVERNMENT  -  FEDERAL 

□  GOVERNMENT  -  STATE  &  LOCAL 

□  EDUCATION 


TELEPHONE  NO. 


SUMMARY 


REFERENCES 


»  t 


(30/^  ^f^-  /i^i/ 

FISSP  CUSTOMER  SATISFACTION  SURVEY 
CONFIDENTIAL 


Please  rate,  on  a  scale  of  1  to  5  (l=low,  5=  high)  your 
level  of  satisfaction  with  and  the  degree  of  usefulness  of 
input's  1985  Government  Program  products  and  services. 


Satisfaction 


Procurement 


Analysis  Reports     ^     ^  ^^It^f^^^^ 
Market  Analysis  Reports        ^^te^  'io" 


"Hotline"  Client  Inquiry  Service 
Do  you  use  the  hotline  service? 

If  no,  why  not?   


Usefulness  of 
Information 


(l/)  Yes 
(     )  No 


Client  Conference 


(  ) 


(  ) 


Did  you  attend  the  last  conference?     (    )  Yes 

(X}  No 

If  no,  why  not?   ^^^..^^^^V  ^^XL,  

V 


"Federal  Flash"  Bulletin 
Library  Resources  ^^n^iW^ 


(  ) 


Overall  Program 


(  ) 


1 


INPUT 


(B) 


(C) 


3.     Please  list  the  most  significant  weaknesses  of  the  program  as  perceived  by 
your  organization. 


(C) 


4.     Please  comment  on: 

(A)     The  quality  and  style  of  reports: 


(B)     Report  topics  -  timeliness  of  information: 


2 


INPUT 


3 


■A 


(C)     Delivery  of  reports  and  updates  (receiving  proper  quantities  of  materials; 
appropriate  personnel  receiving  materials)  ^ 


5.    Are  INPUT 's  analyses  and  recommendations  actually  applied  within  your  organization? 
(     )  Unknown 
(yQ  Yes  (go  to  A) 
(     )  No     (go  to  B) 

(A)     If  yes,  what  results  have  been  realized  (positive  and  negative)? 


6.     How  are  the  reports  used? 

(A)  Are  they  used  as  references?  Yes  (J^xJ.    No  (  ) 

(B)  How  often  are  they  referenced? 

(C)  Who  uses  them  (level  of  staff)?  —  /"^^^lM-I^^^  ^^^i^^-fe^ /Z-^^^ — ^ 


3 


INPUT 


J'- 


I 


Please  rate  (on  a  scale  of  1  -  5,   l=Low,  5=High) 

INPUT  staff  with  whom  you've  had  an  opportunity  to  interact? 

No  Contact  Level  of  Expertise  Responsiveness 


Research  Staff 


Hotline  Staff 


/  5 

Sales  Staff  /T^^  ^e^^^^  '^^Wci 

What  changes  would  you  make  in  INPUT 's  program  to  make  it  more  suitable 
for  the  needs  of  your  organization.     (List  specific  changes,  i.e., 
staff  conference,  topic  or  focus  of  reports  (i.e.,  services,  systems, 
agencies,   technology  trends),  number  of  reports,  content  of  the  reports, 
scope,  etc.) 


Please  add  any  other  comments /ideas  you  wish  to  convey. 
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1 


